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mFood Middlesbrough??
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Answer

mYes and no??

m There are some things in
a global system that are
hard to do and some that
are possible

Macro-level
environments

(policy)

Social
environment
(networks)

M Lawrence el al.



1 Food Chain

Total Consumers’ expenditure (b)

on food, drink and catering
(65 million paople)

Total

£201.0 bn

A

Consumers’ expenditure (b)
on catering services

Total EBT.G bn

r

/" Caterers (restaurants, cafes,

Household expenditure (b)

on food and drink
Total

£113.5 bn

h

' Food & Drink Retailers Y

BENISETE} Gross Value Added (¢)  £30.4 bn
Gross Value Added (c) £29.0 bn Enterprises 56,205
Enterprises 130,080 Employess (d) 1,160,000
Employees (d) 1,650,000 Siles 79 675
Sites 448 958
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Food & Drink Wholesalers |

Gross Value Added (c) £11.0 bn I

Enterprises 16,040 (4— — 5 I

Employaes (d) 239,000 I I

p - A | |

| |

1 | |

" Food & Drink Manufacturing | |

Includes everything from primary processing
{milling, makling, slaughloring) to complox I I
propared foods. Many products will go throwgh | l
soveral stages.

, — — —|Gross Value Added (c) £26.5bn (c)[* ~ | |

| Enterprises 8,055 | | |

I Employees (d} 411,000 {d) I |

| Sites 10,770 I |

| - [

- _ > __ — i 1_ _
i Exports (a) - Imports (a) 1
I Tetal £18.2 bn' | Tetal £39.3 bn
| of which ' | af which !
| Highly processed £10.7 bn' | Highly processed £14.7 rml
|Lightly processed £5.9 bnl |Lightly processed E17.2 bnl
|Unprocessed £1.5 b;l |Unprocessed £7.5 bn

Summary

The Agri-Food Ghain
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Wholesaling

Agriculture Manufacturing

|

Hetﬂllmg Catering

€ £108bn
&y 39m
§d £18.0bn
o ¥32%
mr  £201bn
3.9
£470
1,514
70m
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The agri-food sector contributed £108 billion, or
6.8% to national Gross Value Added in 2014

People employed in the agr-food sector in Q1
2016, 13.5% of national employment.

The value of food and drink exporis in 2015.
Beverages are the largest export categary by far,
at £6.3bn.

Food prices fell by 3.2% in real terms in the last
12 months, following a § year perod when food
prices were rising faster than general inflation.

Total consumer expenditure on food, drink and
catering in 2015. On average, around 11% of all
household spending is on food.

Purchases of 5 A DAY was 3.9 portions in 2014.
Low income group households bought the least
fruit and veq: 3.0 portions per person/day.

The average UK household spend on food that
could have been eaten but is thrown away is
around E470 a year.

Food, feed and environmental contamination
incidents investigated by the FSA in 2015.

Emissions from the food chain in tonnes of
CO, equivalent. Farming accounted for 56m.
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Productionist Paradigm Approach to Health

HUMAN HEALTH
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http://www.nida.nih.gov/WeeklyReader/nutrition.gif
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Ecologically Integrated Paradigm Approach
to Health
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click to LOOK INSIDE!




Sweetng,ssﬂfof rence was Ess entia
to Survive: now the amounfs




Biology vs Technology: Shift from
Water to Caloric Beverage

it
e




.-.- = : ﬁ

t-.

Fat Preference Key for Survival:
Technology, Marketing have Utilized
this Preference for Fatty Food
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3 major —linked- problems

mOverweight and obesity

mFood poverty/food banks

mFood waste, surplus and
sustainability

Tackling Obesity in England

REPORT BY THE COMPTROLLER AND ALIDITOR GENERAL
4 i)

HC 220 Session

Thou seest | have more flesh
than another man, and
therefore more frailty. |

- Kiwg Heury the Fuath, Rre f- A 1t SA!RM'. s
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The crux of the problem

mCheap food but not affordable when you add in the
losses to our jobs, environment and culture

mHidden costs
m Health care costs -DRNCDs

m Our own infrastructure, roads, agriculture etc
m Infrastructure of developing world

m Loss of culture/choice

mLoss of skills

m Loss of familiarity with food and the land. Urban/rural divisions






The Middlesbrough Food Action Plan
provides a way for all residents and
businesses to get involved with
sustainable food

producing and
buying food

cooking and
serving food
Encouraging sustainable

food production and
procurement

Helping businesses and
settings to provide healthy
food choices

Middlesbrough
Food Action Plan
aims to make the town a
place where local people can

eat good quality, healthy food
that is easy to buy, offers
value for money and is
produced locally wherever

possible
Reducing food
related waste

Cooking and
eating food

Reducing food related
waste and food packaging
and promoting
composting and recycling

Supparting residents ta
make healthy and
sustainable food choices,
including training

Find out more and get involved at
www.growingmiddlesbrough.org.uk

The Middlesbrough Food Action Plan provides a
way for all residents and businesses to get
involved with

sustainable
food

Business

The Fooo Parlnership will

support lacal businesses
and sellings Lo procure and provide hezllhy and suslainable [ood Lo boos! lozal

prosperity, encourage healthy eating and pretact the emviranment,

People

he Fooo Partnership will inspre and enable the local food culture so that all
residenls bave access Lo buy, grow, produce and cook allordable, heallby and
sustainable food

Environment
he Fooo Partnership will help residents and businesses to minimise, recycles

and compost food related waste either individually or collectively to increase the

sustainability of lacal food and reduce its impact on the eny renment

Find out more and get involvad at

www.growingmiddlesbrough.org.uk

(8] @growingmbra

'] faceboak.com/GrowingMiddlesbrough

SUSTAINABLE
FOoD cities

growing
middlesbrough

Middlesbrough
BRONZE
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Nine Meals from Anarchy

O1l dependence, climate change
and the transition to resilience




EU Imports of live animals and
meat in 1989:

70.000 tons from Brazil

44,000 tons from Argentina
40,000 tans from Poland

11,000 tons from Botswana

in the same year the EU exported

874,000 tons of live animals |,
and meat i

UK exports 33,100 tons of poultry
meat to the Netheriands

UK exports 195,000 tons of pork
and 102,000 tans of lamb to EU

UK imports 61,400 tons of poultry

meat from the Netherlands

UK irparts 240,000 tons of pork

and 125,000 tons of lamb from EU

Bons

e
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.M A

Transported between EU
member states in 1008:

6.8 milkon plgs

2.9 million cattle

_2.5 millio

{ The UK imports 430,000 tons
! of apples, half from outslde

{ the EU. Over 60% of UK appla
| orchards have baen lost since

1970, partly as a rasult of EU
grants Intended to reduce
overproduction

& UK trade in food transported |
"y air grows by 7% per year

as demand for a greater
variety of fresh frult and

vegetables Increases




Import information for pizza
ingredients for Republic of Ireland

-UK, Germany, France

R -Chile, Japan, Brazil

Processed -UK, Belgium, Germany, Northern Ireland
Cheese: -USA

-Spain, France, Netherlands (processed)

Pineapples: . .
-Guatemala, Costa Rica, South Africa, Panama

Processed -UK, Belgium, France
Tomatoes: -Australia, China

Wheat: -UK, Belgium, Northern Ireland, Sweden, France
-India, USA



Import information for pizza ingredients

.I Ham: -Netherlands, Denmark, Republic of Ireland
-Brazil, Chile, New Zealand

Processed -Republic of Ireland, Germany, France
Cheese: -USA, Canada, Australia

Pineapples: -Germany, Netherlands (processed)
-Guatemala, Costa Rica, Puerto Rico, Panama

Processed -Greece, Italy, Spain, Portugal, Netherlands
Tomatoes: -Argentina, Thailand, Israel, Morocco

Wheat: -Belgium, France, Spain, Italy
-India, USA, Australia



BUT

mMost sustainable
company in UK/lreland
1S
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So now an opportunity 207 o

THREE-COURSE
MEAL AT HOME #
LESS FREQUENTLY 0%
THANWEUSEDTO

m [he recession 2007-12(7)
mFlat lining of wages
mFood prices increases

mAwareness of sustainability. The 3
rise of the ecological -price So oy
conscious- consumer. X

CHILDREN NOT |,

. | EATING YOUR
| MEAL BUT
B0 SNACKING
STRAIGHT

mClosed systems

' AFTER Tl
i IG? EEED
(1] uN i
PEOPLE
| S
L] -"-'x'\;wE.:' :i,
HE READY
mBrexit 1%



G

waitrose.com | The Waitrose Food and Drink Report 200718

4. Value hunting without compromise

When it comes to controlling our food budgets, we know our onions.
But one thing is clear: we won't malke concessions on our favourites

t dl them. Cur survey fournd that we'rs ne

We mighs sme th
nusnbe
the week, for

maat |.I|n|'| we dicd back thes
sales of really good cuts =uch
‘Whethear for heshth or
coasional treast

by samevy clowst
lowe.

“Belng ssvvy is the new norm. Yes people
are conscious of their purse, but they re
mikxing and matching foods and brands
Lo make it more than that, People want
the best bang Ersrlhcnr hu{:k '

MATALIE MITCHELL, HE D

T he sin bin

Waste iz serously out of fashion. .

As consaneers, we increasingly like toensure
ol nok i the bin

that Foad goe

e —T
s fudge of its qual

miore of us nre now asking for a doggybng..

afraid tohure
offiers or buy fccd from the reduced shelf to save:
i pamtrod rver their bucdgets

wE between b mncls
fescd e o et b
and more abo

=dry-apgedsteak_forinstance.
mcial rensons, we still enjoy the
ur belpings are shrinking. Sakes of
dgent desserishave incrensed

b5 15 S/

RISING TC #8%
AMOMNG 18- TO
24-¥YEAR-CLDS

IHE HE .'!L.l: ED

OFTE

THERE 15 MO LOMGER &,
ETIGMA ATTACHED TO
BLAYING REDUCED

WA G h.l" O
BLIY APIVWAY

677%

ERITS 547 THEY'RE
EETTER AT GETTIMG 1-W

. WWASTE

b i

TO SAWE MOMEY

87%

WHAT'S OM
THE MEMU?

CATTRCSE

= THIS YEAR

EXTEMDED ITS UTTLE LESS
THAN PF_HFEGT RANGEIP\

L

PRC JI.I( TS I
ARD TOMAT:

= WAITROSE'S FORGOTTEM
CUTS RAMNGE OF MEAT HAS
SCHWARED SMCE ITS LALINCH NINE
YEARS AGD - A5 PPERS
LK FOR CHEAFER MEAT BUT
Coomd T AT T U BTk O
QUALITY ARD WELFARE

YES, | TAKE OME

FHOIRAE MO BUT
MEVER WOLILDVE
DIME S50
WEARS AGD

YES. | USED T

DO T SOMETIMES
BIIT M | D0
ITMOIRE
FRECYUIEMTLY

YES (OTHER
REASCM)

PORK SHAMKS

+a30%

SCOTLAND
CIOMTAIMNS THE
HIGHEST PERCEMNTAGE
OF DOGGEY BA
COMNVERTEES

1M BRITAIN

MNO. | ASE FORONE
A5 FREQUEMTLY
ASILEEDTO

29%

O, WOULDNT
THEN O MO

AA%

L]

1 TOPS
PRODUC TS WE WON'T
COMPROMISE OM

AGOOD DEAL THAN 2. TOILET ROLL
FROM THE FIVE YEARS AGD 3. CHOCOLATE
REDUCED S~
SECTION MORE WHY DO YOUu
THAM FIVE BUY REDUCED HATE TO
YEARS AG0, FOOD MORE FODD GO TG

PGS TROT TERS

+chlF o

OF LIS SOMETIMES OR ALWAYS KGNORE

BEST BEFORE DATES, WiTH PEOPLE OVER

55 MORE PRONE TO IGNORE THEM THAN
TO 3 AR-OLDS

10%

OF US GWVE FOOD THAT'S ABCUT
TO GOOFF TO OUR PET

A1 am very proud of not wasting fooed
anad i I eat out 1 met adogEy bag.”
CHRISTIAN, 28 CCA




What can we do:

mProcurement by public bodies eg 10% More in
contracts. Extend to private procurement

mYoung people and schools. Control the environment?
Fund education. Stop marketing in schools etc.

mLocal planning and consultation, the ‘Wal-Mart’ effect?
Local community terms not theirs! The procedures
exist!



What can we do:
mUse local planning systems to shape the food chain.

mSupport local shops and local food networks.
mStrengthen local markets and food hubs.

mLink self help with commercial activities eg co-ops/local
growing/local firms/CSA etc

mEmbrace diversity of food culture and cuisine.

mSee the links between food supply and health
outcomes.



Food X 5 Social imp;;{—
= Stops food waste GOO - stops food poverty o
= Produces only fresh food - provides everybody with fresh fo

- caters large scale : FOOd - prevents malnutrition
produces own-range meals - prevents isolation

: e as - offers social income

Local suppliers \

B Fal"ms
- produce/surplus

B ‘ \

- produce/surplus

, Production Kitchen
Schools Nurseries Adult social care
- food delivery in - food delivery in - care homes
- kitchen management - safety box
Good Food Hubs Good Food Shops
- Good Food Bank - Everybody shops subsidy
- Meals on Wheels
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